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Belfast: a creative
case study in place
branding; from
theory to practice
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Leadership

Analysing assets and creating a strategic vision

Team
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Leadership

Analysing assets and creating a strategic vision

Team
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Belfast will be a city...

where everyone
benefits from
a thriving and

prosperous economy

where
everyone
fulfils their
potential

where everyone
experiences
good health and
wellbeing

thatis a
welcoming,
safe, fair and
inclusive city
for all

that is vibrant,
attractive,
connected and
environmentally
friendly

M%adden

Growing the economy
Creating jobs and investment in the city.

Living here
Creating a great city and neighbourhood living
experience.

City development
Creating the right infrastructure and regenerating
our city.

Working and learning
Supporting growth and connecting people to
opportunities.



Leadership

Analysing assets and creating a strategic vision

Team
Purpose
Engagement
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Tourism

FDI

Business

Living

Education
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Leadership

Analysing assets and creating a strategic vision

Team
Purpose
Engagement
Genuine values
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Belfast Brand Values, Behaviours & Tone

Unpretentious

Belfast is real and gritty. Belfast
people are straightforward and
down to earth.

Be Ourselves

We are true to ourselves;

our welcome is genuine, not
contrived. Our enthusiasm
is natural, not forced. We tell
the NI story and our partin it.

Natural

Ambitious

We are determined and
single-minded. We want what's
best for Belfast and each other.

Be Positive

We are positive about the future.
We all need to become advocates
of Belfast whether in a business,
tourism or any other context.

Bright

Imagination

We imagined a city at peace. We
imagined a city that the world
wanted to visit. We imagined

a place where the young could
stay and fulfil ambitions.

Dream it. Do it.

We use our creativity to build new
ideas and challenge the status
quo. To be a city full of innovation,
creativity and ingenuity.

Original

Self-belief

We have confidence and
conviction that we can
achieve what we wish for, no
matter what barriers are put
in our way.

Work Hard

Working hard comes naturally
to us. It's part of our make-
up. But we play hard too and
visitors are welcome to join in.

Assured
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Leadership

Analysing assets and creating a strategic vision

Team
Purpose
Engagement
Genuine values
A central proposition



Emotional

Directional Conceptual

Rational
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Belfast today is full of ambition, optimism and above all energy.

A great city, held back for too long.

Now looking forward. And outward.

You can feel this energy, it touches all who live here or visit us.

It drives opportunity, powers entrepreneurs and empowers our youth.

It provides the spark for innovation, creativity and ingenuity.

Never been shy hard work. And now we are ready. -
Ready for investment, ready for visitors, ready for fresh challenges.

A city resurgent, reimagined, re-energised.




Belfast:
Ener
Unlegghed
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Belfast:

Enerdy Unleashed
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Tourism

For the Urban
Explorer

FDI Business
Energy
Unlimited

Living
Dream it
Do it

Education
Spark
Success
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The tools needed to implement the vision

A reflective identity
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Typo Colour

. Language
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Imagery Graphic Elements
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Ownership

The tools needed to implement the vision

A reflective identity
That connects with citizens
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Love Darrow
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Ownership

The tools needed to implement the vision

A reflective identity
That connects with citizens
|s inherently flexible
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Say hello
to Starburst

Starburst is a shape, a spirited shape that
takes its inspiration from a satellite view of
Belfast, complete with arms radiating out to
Morth, South, East and West, with the dramatic
indent where the lough flows in to meet the
historical heart of the city. This unique shape
will be used as a container into which we will
pour all of Belfast's rich diversity and in so
doing, it will become a symbol of our city's
energy, renewed sense of entrepreneurial
opportunity and bold, contemporary vibe,
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Well anything actually. You can use pink or
blue, orange or purple, a lovely sunset red
or a Belfast cool grey. The choice is yours.
Belfast is a city so can't be restricted by a
particular colour palette. Simply make your
_ designs energetic and colourful and enjoy
elf in the process.




We love
gradients |

To bring 'Energy Unleashed' to life we use
gradients. Moving from one colour to another
to suggest energy in a visually dynamic way.

Some examples are shown opposite but they
al
make your own that suit your particular Belfast

project

only examples, Experiment and explore and

One word of caution, The gradients should be
simple: They shouldn't involve lots of different

colours - two colours is normally enough, And
you don't have to use them everywhere, in fact
on some collateral they probably won't appear

atall. So use the gradients wisely.
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Take a line for
a walk

The energy of Belfast can be represented as
agraphic line. A line that moves and wraps
around photos, text and graphic elements. The
line is symbolic of the Belfast shape but is not
the Belfast shape. When you take your line for
awalk you should be careful to draw a line that
is in sympathy with the Belfast shapes. And
remember you are only taking one line for a
walk not seven or eight lines.







Let's talk fonts A versatile modern design
balanced for short text setting
and strong headlines.

Headline Font

Belfast has a new headline font and it's FS
Sinclair. Please don't use this font for large
areas of body text as it just becomes difficult

to read. Instead use it for great big headlines
and intro paragraphs. It's a beautiful font that
has a grap | synergy with the core Belfast
brandmar| on, have a bit of fun with it

FS Sinclair is designed and distributed by
Fontsmith and is available to purchase online
both for print and as a webfont

Body Font

In second place, but definitely not a runner-up L]ght / Itahc

is Colfax - our new body font. It's an elegant

sans serf font which complamants the .
e B R Regular / Italic

Colfax for headlines where applicable. There
. »
are no hard and fast rules we want you to d m ,
experiment and to enjoy the brand M e l U l Ita ,c
-
Colfax is designed and distributed by Process Bol d I Ita"c
Type Foundry and is available to purchase

anling both for print and as a webfont

MEDIUM / Italic
metry and IGHT / Italic BOLD / Italic
shic utility REGULAR / Italic BLACK / Italic

d oval sans serif




How we speak Belfast
Lost in music

Belfast
The craic’'s 90
Belfast
Stickin' out
Belfast Belfast Belfast
So in fashion Titanic town Foodie heaven
Belfast
Belfast In great shape
An easy dander Belfast

Are you ready?
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Power to the
people

Images are a key component in telling and se
Belfast. Fach in
this place, and the

e should expre

ergy and authenticity of those

vho live, work and study here

So, celebrate the people of Belfast. Because

10 make Belfast, w

tive and unpretentious.

t do PR shots but we d
hould be full of humc

sn't mean everimage I

with action, Instead images shc
through colour, framing and conten’

every image should be of the highest quality
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...and the place




Ownership

The tools needed to implement the vision

A reflective identity
That connects with citizens
Is inherently flexible
|s easy to use
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Belfast
Are you ready?

2018—2019
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Spring Fair
and flower show

Malone House and Barnett Demesne
Sat 21 and Sun 22 April 2018
1.30pm - 5.30pm

www.beifastcitygovuk/parks

!
-
i
:

!




Belfast Titanic

Maritime
Festival

gaturday 19 and Sunday 20
10am - 6pmM daily

May 2018

een’s Quay and Titanic Quarter
srmers, food Mar etan

ponegall Quay:
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‘ We're making a fastbreak to being
. the best city fer entertainment.

W bex‘faslti!g.gouuk/euems
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Ownership

The tools needed to implement the vision

A reflective identity
That connects with citizens
Is inherently flexible
|s easy to use
And easy to access
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What about ye?

Welcome to the Belfast brand website. This site will grow
and develop as the brand identity rolls out but for the
minute, here's some info on the basics (just in case you've
heard something different :-)

What is the Belfast Brand?

The Belfast brand is a state of mind. You know that song, ‘I'm in a New York state of mind’ well it's
a bit like that, only with fewer skyscrapers. And no yellow cabs. And not so much with the hot
dogs. In fact, it's nothing like New York and that's the whole point. We're Belfast.

We're unique and we’re special. We're a city of doers
and dreamers, a mix of tough and tender, gritty and



BELFAST BRAND GUIDELINES

Your Guide to Being Belfast
Brand Building M(.(:adden
Download (PDF)
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Want to know more?

SUBMIT



Partnership

The skills needed to implement the vision

Ambition
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Enerdy Inuested

INVESTINBELFAST.COM

¥ @BELFASTMIPIM
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Maradona—-good
Pele—better

Georde-Best

D

SIGNATURE Ensiolsing
bhoup Belfast

The Georde Best Hotel
Opening May 2018

Georde Best é "

Hotel Belfast B
: S0 o)
slgnature]yuyng,com/ S Join us on our journey as we create o %‘# 5
georgebesthotel R a lasting legacy to the Belfast Boy €
°°°°° wwuw.signatureliving.co.uk/georgebesthotel m@%’
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Partnership

The skills needed to implement the vision

Ambition

Involvement
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Sorry for the hassle (and the noise!).
We're working as fast as we can but go on,

take a peek and see how we're getting on!

(Whistling at the builders is optional).

Blackstaff Square will be ready to enjoy by July 2018.
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Belfast.
Take a dander.

Sorry for the hassle (and the noisel).

We're working as fast as we can but go on,

take a peek and see how we're detting on!

(Whistling at the builders is optional).

Blackstaff Square will be ready to enjoy by July 2018.










Eomml Energise Invest Connect

Belfast.




Brand Building

Invest Connect

Breadcrumb trail / Breadcrumb [—

. h Aximus, a volor sum quiatia destota net rerio bla volentur, as

Dlscouer t e experum quisquam illuptat. Numquae cerchil liatem et omnimus
mil evendendit fuga. Solessinciis eatur, non prae reniendae deliti
omnimust fugiti dis mos aut vellanihilis doloris dolupta nullaut el

e n e rsg Of B el fa st ilipsa cume ma poressimos eos andi odipsandem quam, sequi
blatem int vendia ped modissime venimilit prepeli tatio. Neque
velenis cillore hentiumqgue cum landam, quatio eosanis aperunt
orionsequi ipsapelis quis nonsendes enihili squatium quam
esequam es ipic temquatur, tem enimo eos ipsunt ma dolores
sundit aceaque magniae volor modigni sundaer ibusto ex est.
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Leadership

. Ownership ‘ Partnership

Partnership

The skills needed to implement the vision

Ambition

Involvement

Interactivity
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Growing our Re-enerdising
dreen spaces the Arts

Parks & Open Spaces Strategy 2035 Arts and Culture Strategy 2035

Belfast
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#‘; Belfast ole Like Page

We met Mia and Ben at London City Airport and offered them a
weekend in Belfast. This is what happened...

31k likes

Belfast. We're out and about at London’s
airports giving away a weekend for two in
Belfast. Would you exchange your city break
destination for your best adventure yet?
#BelfastRUready

Explore the adventures others have taken.
Belfast. Are You Ready?

Belfast. Are you ready?

Learn More

Wy 1
Belfast. &
Are you ready?




Brand Building M(.cadden

Bt ¥
K. f’? &

do e o S W

L > BN
¥ .
i o R A ‘ N ,:' % 519
>y v 7
V “ L ’_7‘\

1 ~ Jelfast - e i = Belfast
 The ctc s 90 n e -An eggygendery 3 -3 Are you ready?

Belfast
www.visitbelfast.com/RUready
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Belfast
Done that
sowe did

Emily & Shaz 2017

Belfast.
Done that
sowe did

Dan & Chloe 2017

Belfast
Done that
so we did
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Partnership

The skills needed to implement the vision

Ambition
Involvement
Interactivity
Sharing
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BelfaSt Bolf-
Belfast
QUEEN'S Eneraised b QUEENS Erergises oy
UNIVERSITY Belfast UNIVERSITY Belfast
BELFAST BELFAST
(NS 4 LN 4

Invest @ Invest @ “
Northern Energised by Northern " —
Ireland Belfast Ireland

Belfast
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Belfast.
Talent Pool

) : Northern
www.investni.com Ireland Belfast
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BlB|C Belfast
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BIBICH Belfast
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Energising

Belfast
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Enerdising Belfast
through exploration

Enerdising Belfast
by endaging

Enerdising Belfast
with attitude

Energising

Belfast
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Energising Belfast
With attityde
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Erskine House

Offering exciting new retail opportunities
available to let in the heart of the city

For all enquiries contact

savills.ie
028 9026 7820

Energising Belfast
with style

—



Energising
Belfast with
Awesomeness
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Summer 2019

@ Translink DIACGEQ
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S Belfast: City of
Music o
Things To Do

Ideas & Suggestions: 0

Best Places to Meet o
Santa in Belfast

deas & Suga s:10

| Breakfast and
Brunch o

Food And Drink

& Suggestions: 0

Bus and Rail Offers o

E Sign in with email

f Sign in with Facebook

deas & Suggestions: 0

Catch Up With o
Friends in Belfast

deas & Suggestions: 0

Gt ' .
0o 9 B ® ©

Places Ideas What's On Offers Help







|
Welco@‘/e to Belfast

P The craic’s 9o =

i
‘Sayr) BN

—— : " ] 1 ! "- -'t \2 ' g el
~ wisitBelfastcom ™ 8§






i Brand Building









Leadership

. Ownership . Partnership

Partnership

The skills needed to implement the vision

Ambition
Involvement
Interactivity
Sharing
Patience!
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