BUILDING YOUR BRAND WHILST DRIVING
SEGTOR SPECIFIC ENGAGEMENT
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Three key principles to effective sector marketing
Panel Discussion

Q&A



1. THE RELATIONSHIP BETWEEN BRAND AND SECTOR



SECTOR-SPEGIFIC
SECTOR-SPECIFIC BUSINESS PROPOSITION SECTOR-SPECIFIC INFLOWS



SECTORS = RELEVANGE




S0 WHY DO WE NEED BRAND?






‘I'VE LEARNED THAT PEOPLE WILL FORGET WHAT
YOU SAID, PEOPLE WILL FORGET WHAT YOU DID,
BUT PEOPLE WILL NEVER FORGET
HOW YOU MADE THEM FEEL’

MAYA ANGELOU
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Official sponsor of the British creative industries.

41 UK Lions and counting. NCREATIVITY
#CreativitylsGREAT {
i
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2. THE POWER OF SOCIAL PROOF



“Investors are influenced by the location decisions made by other investors and
tend to choose the same destinations to place their investments”

Sonia Aruaujo, OECD
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High-productivity food production
Telford

AR
m Department for International Trade
N

Vbt

The UK is at the heart of the £200+ billion agritech sector providing unique commercial opportunities
for ambitious tech and aerospace companies.
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BRITAIN § NORTHERN IRECAND. ~

Expand in the UK to take advantage of a unique opportunity.

A Like E Comment @ Share

Lightweight materials

Manchester

Bk
m Department for International Trade

W

In the UK we're making the materials that are remaking the world. Discover the commercial potential
for your business here.

Expand to the UK to take advantage of a unigue opportunity.

& Like B Comment @ Share

Rail

Doncaster

L 3
ME Department for International Trade

W

Europe's largest investment in infrastructure is a massive opportunity in the UK for ambitious
international rail companies.

Invest in GREAT Britain to take advantage of a unique opportunity.

& Like B Comment @ Share



3. RELEVANGE & PERSONALISATION



PERSONALISATION = RELEVANGE - VALUE

Share a Coke.with Share a Coke.with Share a Coke.with




‘As the communications world continues to fragment,
as people’s lives and interests become more focused and specialised,
and as expectations of personalisation continue to increase,

micro-targeting is emerging as the most potentially
powerful technique for businesses to succeed’

Ad Age
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DISCUSSION




Claus Lgnborg Jo Simmons
CEO Account Director - Government
Copenhagen Capacity LinkedIn






