
Unveiling the city´s food 

tourism potential







Why make 

Bristol a food 

destination?



2015 Visitor Survey



Food Writers in the UK

• Some places seem to exist on 

culinary ley lines, blessed with 

improbable numbers of 

restaurants, food producers, food 

media. Bristol is such a place: 

you can’t fling an organic parsnip 

without hitting a broadsheet food 

or drinks writer or turn a steep 

corner of the city without 

stumbling into another fine little 

independent restaurant.

• ‘Bristol really has become one of 

the most interesting restaurant 

cities in England,’

Marina O'Loughlin, Guardian

Jay Rayner, Observer



Local interest – community, public and 
private sector



The plan was…to 

create a plan!



The questions we needed to answer

• Are we as good as we 

think we are?

• Can we compete 

internationally?

• Can we change national 

preconceptions regards 

rural being the home of 

food?

















What we have done..

• Raise the profile of the destination

– Engaging with professional food tourism 

events

– Consumer press

– Influencers

• Connect to the travel trade, 

developing bookings

• Improve local connections and 

connectivity – making tourism part of 

the story

• Help shape ideas

• Improve our own content – tell the 

story







The proposition

• It’s about the local, seasonal produce, the restaurants, the

markets, the pop ups, the festivals, the breweries, the

vineyards, the distilleries, the cider experts, the 275 year old

wine cellars, the places to stay, the walking tours, the tours

on bikes and the tours on boats, the stories and the people

behind the stories.



Cheers and thank you


