
Welcome to Eindhoven @peterkentie



Eindhoven: once the city of Philips Electronics



Producten??





City of crisis… Philips laid off 45.000 people early 90’s

http://www.google.nl/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=3H0yrLKqNNVprM&tbnid=wecwdtbe8BDWXM:&ved=0CAUQjRw&url=http://www.ed.nl/economie/daf/bankroet-daf-na-19-jaar-afgerond-1.1622943&ei=FN22UdzyJou1Pf-ZgPgE&bvm=bv.47534661,d.ZWU&psig=AFQjCNGh-LPVsKlXPCFUccBoahO7PTZdSw&ust=1371025038535125
http://www.google.nl/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=nfJ97l20Tm_yxM&tbnid=eHKUn1mrBpuy3M:&ved=0CAUQjRw&url=http://www.anp-archief.nl/page/68381/nl&ei=-922UeKOBcLvPLnYgegN&bvm=bv.47534661,d.ZWU&psig=AFQjCNGoOvF9nlYr7b8ym__F5zywHXsvwg&ust=1371025262904383


Eindhoven bouncing back after crisis of ’88 - ’94







“Manufacturing is 
not coming back; 

it has been 
reinvented.”



Company ASML: upholds the famous Law of Moore



“so if Eindhoven
stops developing…
then Silicon Valley

will slow down too...” 









In 2020 Eindhoven region aims 
for leading position as a creative 
innovation region in Europe and 
a top 10 position globally. 

Eindhoven ambition 
formulated in 2010
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Involving the citizens 
of Eindhoven in
digital panel



Technology Design         Knowledge



Bright Talent

Tech Starter

Citizen

City Explorer

Our key customers



Customer journey of the tech starter



Eindhoven365 is a foundation; 
dedicated task to market the city.

Eindhoven

Creatively financing place branding and marketing

Funded through support of the
municipality: 700k euro p/year.

All(!) tourist tax in Eindhoven 
re-invested in marketing & events.

Eindhoven365 owns all outdoor 
media rights to create income.



How do you make the world 
curious about Eindhoven?



















Digital
vs 

Medieval



Figure out the 
mentality 

of your place!







Energy



Eindhoven just had too many brands in 2012



Almost every city has multiple brands…



Some cities have single a brand



CONCLUSION: EINDHOVEN SINGLE BRAND + HERALDICS



EINDHOVEN IDENTITY

CONSISTS OF FOUR 

ELEMENTS:

1. LOGO

2. TYPOGRAPHY

3. FOTOGRAPHY

4. TONE OF VOICE

NO SLOGAN 

OR SLOGON

YES: CAMPAIGNS!



OUR BRANDING 

PROCESS









OUR SINGLE BRAND



Dynamic and open source Eindhoven brand



OUR CITY AND MARKETING BRANDDEDICATED

EINDHOVEN 

TYPEFACE



TEASING THE BRAND







OUR CITY AND MARKETING BRANDOUR BRAND IN BEER





OUR BRAND IN FOOD



















Branding through 
experiences







Vincent van Gogh 125 year celebration











Dutch Design Week > 350.000 visitors



















THANKS!
@peterkentie


