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BOTTOM UP BRANDING:

CHANGING THE CONVERSATION
AROUND TRAVELERS
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Protect the integrity of Colorado
resources through sustainable tourism.

OBJECTIVES:

» Embrace thinking that
disperses visitors in
productive ways.

» Invite travelers to
embrace Coloradans’
sustainability
ethic while here.

» Create dlliances with
other stakeholders to
magnify the impact of
sustainable tourism
initiatives.






Q1: How much of a priority Is
sustainable/responsible tourism for your state?







