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Shakespeare’s fictional setting is a real place, and to this day Hamlet’s 
home is very much alive at Kronborg Castle in Elsinore, Denmark. 
This unique place hosts HamletScenen’s international Shakespeare 
festival every summer. In 2016 the festival celebrated the anniversary 
of Shakespeare’s death. For the first time, Kronborg Castle also set up 
a performance of Hamlet Live, bringing Hamlet’s story to life as the 
players randomly roam the castle and perform the play among the 
guests - providing a unique, immersive and guest friendly experience. 

The challenge lay in branding Elsinore as the home of Hamlet and 
demanding international media attention when the focus was fixed on 
local Shakespeare celebrations. 

The branding of Elsinore as the Home of Hamlet with Kronborg Castle 
helps support the region’s brand as ‘Royal North Sealand’, as Hamlet 
is a prince of Denmark. Royal North Sealand is an ancient playground 
of royalty, full of famous castles and is also the home of The Danish 
Riviera with pristine Danish beaches.

The idea was to use Airbnb as an outlet for branding and promoting 
the destination Royal North Sealand and the Shakespeare Festival, 
capitalising on the synergy and novelty of the platform as well as 
Airbnb’s massive media attention through a competition. The prize - a 
one-night stay at Hamlet’s castle, Kronborg, on the 23rd of April (the 
anniversary of Shakespeare’s death), bestowing on the winner the 
honour of being the first person to sleep in the King’s Tower for 200 
years. 

To enter the competition contestants had to write to Hamlet in 
Shakespearian language on his Airbnb page. Contestants had to 

describe why they deserved to stay in the tower, thereby linking 
Hamlet to Kronborg Castle. The winner of course also experienced the 
Shakespeare festival and Hamlet Live. 

The media campaigns were focused on three primary markets: 
Denmark, Sweden and the United Kingdom. www.homeofhamlet.
com was launched and all strategic partners used this platform to 
communicate all activities concerning the celebration year at the 
castle. 

One press event, aimed at the UK market, was at the Globe Theatre in 
London. Here the program for the international festival at Kronborg 
Castle was announced. The purpose of the press event was to 
showcase the important cultural heritage between Great Britain 
and Denmark to the UK journalists. In Denmark we used voluntary 
ambassadors – trendsetters, people with a shared voice in theatre – 
to tell the story of the Shakespeare festival in international media and 
blogs, borrowing credibility and furthering the authenticity of Elsinore 
as the Home of Hamlet. 

On April 1st (April fool’s day) we announced, through a video to the 
world’s leading live news channels, the opportunity for 2 guests to 
spend a night in Kronborg Castle. This release date was used as a 
thought-provoker creating the “can this really be true?!”. The news was 
followed up the next day with another video confirming the Airbnb 
reservation possibility. The video of the winner and her experience was 
distributed globally and had an estimated 75 million viewers in Europe, 
China and the US. The estimated campaign branding worth is 39 
million Danish Kroner or 5.24 million Euro. A 26-fold effect of the 1.5 
million Danish Kroner Budget.
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