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The Forum For Strategic Place Branding and Marketing
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Campus Martius Park: Award Winning Public Space

« 2.5 acre public space
opened 2004 in heart of
= ( V4 Downtown Detroit
o S e g - Strategically planned to
27 , ~ = transform blighted, empty
// EER : o8l AV 1.1 square mile city center
| S , ‘ - * Public / Private
Y g A \ partnership and
£ SN / community engagement
e drives success




$20M initial investment

$2+ billion in new adjacent
investment, development, hotels
and restaurants

$2 billion in additional adjacent
development underway in 2018
20,000+ job growth

Major influx of tech, finance
sectors

Michigan’s signature location for
conventions and tourism



Campus Martius Park

Magnet for all people — residents,
employees, and visitors

Year round, lively gathering place
and programmed destination
Accessible, diverse, inclusive
space where people want to
spend time

Optimism and pride projected
daily

Has changed the perception and
image of city in a major way
Continues to catalyze
downtown’s transformation and
growth



Downtown Detroit Partnership — Lead Organization
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Internationally Recognized Campus Martius Park
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Community Impact
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Community Impact
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Strong Corporate/Civic Partnerships
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Strong Corporate/Civic Partnerships
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Measuring the impacts ROI
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$2+ Billion adjacent new
investment

$2 Billion additional investment
breaks ground in 2018

Office vacancy rate drops 15%
(2.5M sq.ft. of empty space filled)
Office, retalil rental rates up by
65%

Retail occupancy up by 100%
Residential occupancy up 98%
with 2,000+ units in the pipeline
20,000+ job growth

Major influx of tech, finance jobs
Hotel, restaurant, sports, and
entertainment growth

23.



Social Impact
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2M+ annual visitors
Consistently downtown’s #1
destination

Most diverse public gathering
spot in the region

Beautiful, elegant space - but
approachable for all

Free programming reflects the
community and celebrates Detroit
culture

Very high comfort, access, and
safety perception and reality

24.



Campus Martius Park

Signup | Login

Instagram

G;j paulgoodloe « Follow

Campus Martius Park

O Q
96 likes

paulgoodloe Ok #Detroit, it's a wrap! Until next time.
televisionsound It was a great weekend! Cheers!

Detroit Free Press

HOME

NEWS  SPORTS  BUSINESS  AUTOS LIFE  ENTERTAINMENT EVENTS OPINION (@sider JOBS @ USATODAY  SUBSCRIBE  MORE

New city parks focus on fitness,

_f‘ooee = 9

Daily positive images in the

park

Media favorite and #1 TV
Live shot location

Top 10 instagrammed
spaces in Michigan

Big event venue and
gathering place in Detroit
National TV network
broadcast space

Front page / cover shot in
national Detroit stories
75,000+ social media
followers

25.



Placemaking as a community and city building approach — powerful investment tool
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Starts with a vibrant, flexible, and

active public space

« Community engagement from
inception and continuing

» City and civic leadership

‘ partnership and collaboration

| * Strategic, creative programming
and activation

« Comprehensive marketing and

media promoting events and

space

Dedicated, experienced team of

placemakers and public space

managers

26.



Campus Martius Park

Investments in creating
public space and ongoing
placemaking generate
proven ROI

Expanding track record in
successful placemaking
fuels interest and new
investors / funders

27.



Campus Martius Park

Expand multiple source
funding models

Need to engage economic
and tourism organizations
Metric and ROI models
Best Practices knowledge
sharing

28.
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