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CORE
ADVANTAGES -

= “One country, Two systems”

= Rule of law

» Clean and efficient government

= Strong public finances

" One of the safest cities in the world

* Freest economy by Heritage Foundation for 24
consecutive years

= Strong international talent pool

* Tax regime: low, simple and competitive

Two-tiered profits tax: 8.25% for the first
HK$2million profits, thereafter at 16.5%
(effective from | April 2018)

Salaries tax: maximum 15%
Property tax: 15%

“Super deductions” on specific areas, e.g.
R&D, Corporate Treasury Centre, aircraft
leasing

No sales tax or VAT, withholding tax, capital
gains tax, tax on dividends, estate tax, wine
duty
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OPPORTUNITIES & PRIORITIES
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BELT & ROAD .

= About 31% of global GDP
= About 62% of the world’s population

= About 33% of the world’s total merchandise
trade
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ORI Hong Kong

BAY AREA

Comprises Hong Kong, Macao and nine Guangdong cities

To promote economic integration in the area and to develop external
links in order to establish a significant position in the global economy

B2B and B2C opportunities

Connectivity

BAY AREA =

POPULATION

68.icn

>UK, Italy, South Africa

LAND AREA

56,000.

<lIreland, Latvia, Panama,
West Virginia (US)

GDP

U S $ I . 5tril|ion

>Indonesia, Netherlands, Turkey

Source: CBRE Research




FREE TRADE AGREEMENT
WITH ASEAN .
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Fewer restrictions

. . on HK service providers, e.g.
Tariff reduction lifting the cap on foreign

. ownership to
Customs duties on goods of P

et 0
HK origin reduced or even 250 /0
eliminated in many sectors of
individual ASEAN markets

Facilitating entry & stay Fair treatment

for business purposes, e.g. )
permission for HK business on HK investments and

visitors to stay up to enhanced protect.ion fagainst
90 days non-commercial risks

in individual ASEAN markets

Entry and Stay of Business Persons Investment Protection
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HK FINTECH WEEK 201(8 «

HONG KONG
FINTECH WEEK

29 OCT - 2 NOV 2018 | HK & Shenzhen

First cross-border fintech event
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STARTMEUPHK FESTIVAL 2019
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CASE STUDIES «

Mainland Tech Giant Using Hong Kong to Go Global Expand Japanese Dining into a Broader Horizon

Further to its listing on Hong Kong Stock Exchange, Mainiand Chinese mobile intemet company and smart-hardware maker Meitu plans to use Having established in Hong Kong for more than 15 years, Watami Co Ltd has a weatlth of ful brands with 28
the city as fts for global outlets in Hong Kong while planning to expand their footprint to a broader horizon with more new concepts

Hong Kong's status as a world
class city has attracted talent
from all over the world which
contributes to a deep and
diverse talent pool. Its robust
legal system and flexible
financial infrastructure are also
favourable for us to expand our
global reach.

:‘ Gary Ngan
P?’ CFA, Chief Financial
W'/ Officer of Meita, nc

Tt is important for me to be
based in Hong Kong in order to
receive first-hand feedback from
customers, follow the food
trends, understand the concerns
of our staff and adapt to this
fast-moving market.

< Yutaka Kuwabars
President of Watami
International Co Ltd




INTERNATIONAL
MEDIA ENGAGEMENT -«

BEE CAPITAL
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InvestHK LinkedIn

StartmeupHK Facebook
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CO-ORDINATED APPROACH =
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INVEST HONG KONG =

InvestH(

= The Government of the Hong Kong
Tpwcial Adrrerstr ative Ragion

Why Hong Kong Industries Case Studies Setting up in Hong Kong Events Contact Us

Why Hong Kong?

Get the best out of
your business in Hong
Kong and beyond

How We Can Help



DISCOVER HONG KONG =

A Home motts |l Engish v
THINGS 10 DO DINE & DRINK SHOP

PLAN YOUR TRIP BEYOND HONG KONG

Hong Kong's N I Ti d
Check Out the Hiking Tours (3)
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Happening in Town News

Refutishment works on the Cantra-Md-Levels
Escalator wil De carried out in phases Detwesn 2018 and
222 Pedesinans can contnue %0 use the starcases and
. - walkoacsys necd 10 [he escalaion 10 aved 10 nearby sreas
Enjoy offers at
your fingertips with &

e-coupons!
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By continuing 1o L€ this Site, you agree 10 S use of cookies. Find out more about cookies here Accept Cookies




BRAND HONG KONG =
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HONG KONG ASIA'S WORLD CITY LR

About Hong Kong What's On Multimedia Corner Souvenirs

Brand Hong Kong Our Hong Kong Campaign

»ONG KONG
% —

OUR HONG KONG WORLD CLASS EVENTS FUN TRIVIA

in Asia's workd city about Hong Kong

S

From robots 1o robotics

Co-Branding with Brand Hong Kong

Leam how your organisation can partner with Brand Hong Kong connect with
Asia's world cty and its dynami people

Read more >
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uET IN TOUCH .
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hk.linkedin.com/pub/edith-wong/49/6a0/ 1 6b

(852) 3107 1003

ewong@investhk.gov.hk

25/F, Fairmont House, 8 Cotton Tree
Drive, Central, Hong Kong
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Edith Wong - 1st
Chief Marketing Officer at Invest Hong Kong

v Invest Hong Kong

.  The Hong Kong University of
0 Science and Technology

E See contact info

& See connections (500+)
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THE BEST IS YET TO COME.
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